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STRENGTHENING THE HEALTHCARE SYSTEM IN THE POST-COVID PERIOD : 

THE ROLE OF MEDIA 

- Dr. Trisha Dowerah Baruah1 

ABSTRACT 

The present pandemic situation has disrupted the normal functioning of the day-to-day affairs. Its 

impact has been felt across all the sectors of the country be it education, industries or healthcare. 

Even though the government has been working round the clock for minimising the irreversible 

damage done to the economy, yet a lot needs to be done while battling inadequate healthcare 

officials and resources. Herein, come the role of the media which provides a window to the 

world of health and hygiene. Media is often said to be the fourth pillar of democracy and as such 

its role as an agent of change and development redoubles when it comes to the question of 

sensitizing the people on the issue of healthcare. More specifically online media have had a 

relatively bigger presence when it comes to providing news and information related to any health 

issue. In the case of Covid-19 too, a number of online materials are readily available to the 

common masses who can access it at the click of a mouse. Most of the news provides links to 

various international bodies and healthcare departments/organisations like WHO, Ministry of 

Health and Family Welfare, UNICEF which have set aside a bunch of guidelines for the people 

to follow.  A lot of technological interventions have been at the forefront for handling such crisis 

situations. Robots, drones, Artificial Intelligence , Health sensors and Apps etc. have been used 

extensively the world over to combat the growing incidence of the covid-19 pandemic. This is 

basically said to be the era of telemedicine (digital healthcare) with many hospitals making use 

of this platform to counsel and treat the patients. This paper would basically look into the 

prospects of developing digital healthcare and the importance of health communication whereby 

important issues pertaining to health and hygiene are broadcast or published through different 

channels of communication.  
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INTRODUCTION 

Being the fourth pillar of democracy, media is a platform through which different issues that are 

relevant to the development of a society are disseminated. Not only does it highlight the 

developmental issues, it also tries to engage the community in community works at the 

grassroots level. Issues related to health and hygiene, education, politics etc. occupy an important 

place as far as news content is concerned.2 This paper would basically look into the importance 

of health communication whereby important issues pertaining to health and hygiene are 

broadcast or published through different channels of communication. 

There have been numerous instances of outbreak of infectious diseases like Plague, Ebola, 

SARS, H1N1, Zika and more recently COVID-19 in different parts of the globe. As such, proper 

resources (financial, physical and human resources) must be at hand to handle such a crisis 

situation. This also calls for long term planning where the onus of importance must be given on 

response and recovery phase. This type of planning is not something that can be achieved within 

a single fortnight, but it calls for a meticulous plan where different media platforms and 

technology enhanced media can be used to mitigate the damage.  

Very often, it has been seen that bombardment of too many messages can lead to confusion in 

the minds of the people as to which messages to accept and which are the ones to discard. 

Herein, comes the importance of media literacy which enables the concerned person to be able to 

distinguish between fact and fiction. Overall, this paper would throw light on how media has 

helped to strengthen the healthcare system in the country by use of different IT enabled 

technological platforms like robotics, drones, health based apps, telemedicine, contract tracing 

tool, crowd control platforms and artificial intelligence . 

OBJECTIVES OF THE PRESENT STUDY 

The main objectives of the present study are : 

i. To analyse how media can be used to strengthen the healthcare system specially in India 

                                                 
2 Deutsch et al (2017) Legacy of Polio—Use of India’s Social Mobilization Network for Strengthening of the 

Universal Immunization Program in India .Journal of Infectious Diseases, Jul 1; 216(Suppl 1),  doi: 

10.1093/infdis/jix068 
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ii. To look into the build-up of the health communication system in India 

iii. To analyse the different technological interventions that have been undertaken in the post 

covid-19 phase in India 

Brief overview of the genesis of health communication  

For any person, having a proper healthcare sector will mean having a well equipped hospital or 

district health care centre to cater to the needs of the people. Indeed it is said that the ABCs of 

health and hygiene starts from home itself. However, life’s lesson doesn’t end there. One must be 

prepared to face the vagaries of the world. When we talk about vagaries, we mean the 

complexities of life that are thrown at us.  Health is one area that needs to be properly addressed 

by the governments in almost all the countries of the world.   

This is because if a nation’s healthcare system is not properly structured then the very basis of 

the economy will crumble.  In order to ensure uninterrupted healthcare services, telemedicine has 

been serving as one of the   important platforms to discuss health related queries.  Another 

important point that is worth discussing here is that there are differences in health concerns 

between a developed and a developing country.  

In a developing country like India, factors like illiteracy, poverty, inaccessibility to proper 

healthcare facilities etc. are responsible for the poor state of health affairs. On the other hand, in 

developed countries like the USA and Canada, this is not the case. Even though a few problems 

crop up, yet the situation is not as bad as the    developing or underdeveloped countries.   

Media is said to be the mirror of a society’s developmental activities. By communicating 

important government policies, plans, projects through specified media channels, the common 

masses are able know what facilities the respective government has given to them. Health 

education and communication are important for preventive health care and all the agencies that 

are engaged in health related work at the grassroots level must work in tandem to bring about a 

holistic development. Communication is now no longer confined to only face-to-face 

communication.  

Communication takes place through different platforms- it may be synchronous or asynchronous  

mode of communication. Communicating messages and other information through various media 
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platforms have a better impact on the minds of the people. Most of the business houses and other 

organisations these days make extensive use of different forms of media especially online media 

to propagate various messages that might be of importance to the society. Even the different 

government bodies or ministries resort to print and other digital media to focus on important 

issues more specifically those related to health and hygiene. Thus, media has come to occupy a 

very important place as far as dissemination of information is concerned. And, it is not just 

information that is given out to the public. Entertainment is also provided to the people by way 

of broadcasting songs, soap operas, dance, mime, skit etc.  

The combination of information and entertainment is collectively known as ‘edutainment’ and 

this forms the core component of any advocacy programme of the government or any 

organisations.  

Health communication is an important branch of communication which deals with the 

communication patterns and practices used in campaigns, health education discourses and 

awareness programmes. Out of the eight Millennium Development Goals, six of them focus on 

health. Huge amount of investments have been made in health communication by both the 

national and international bodies. Most importantly focus has been on the maternal health and 

child mortality, polio eradication, awareness campaigns against TB etc.  

The reason why a lot of emphasis is given on media generated health messages is because such 

messages are able to strike a chord with the people .People usually are more attracted to audio-

visual messages that are backed by scientific claims rather than being propagated by some 

layperson or a random blogger.  

Present world is abuzz with the use of Information and Communication Technology in different 

fields of life specially in the health sector. With most of the countries of the world under 

lockdown owing to the present pandemic situation, countries have resorted to various IT based 

apps, Artificial Intelligence, Robotics , Telemedicine etc. in order to reach out to the people. 

Videoconferencing and teleconferencing services have also been put to use for interacting with 

the health practitioners.  
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Before the emergence of modern medicine, communication was mostly informal in nature. Even 

the folk medicine practitioners communicated the usefulness of the traditional methods of 

healing by way of face to face communication. This was followed by a pattern called inter-

generational communication where critical information was passed on to the immediate heirs 

within the clan (Sahu and N.R, 2016) . Slowly a phase developed where medicine was taken as a 

discourse and people were certified as doctors.  

In fact, communication was for the first time included in the field of health by the International 

Association for Communication (ICA) which was incorporated in the year 1950.  ICA was 

basically an academic union which conducted research in the field of communication and applied 

it in all aspects of health and humanity. Keeping in view the growing importance of health 

communication, the association came up with a separate wing known as the Health 

Communication Division. This was a key stepping stone for a full- fledged study on health 

communication. Several researches conducted in these lines suggested that improvement in the 

verbal and non-verbal communication between the doctor and the patient had a direct impact on 

the health outcome and level of job satisfaction of these two actors. A lot depends on how well 

the doctor communicates with the patient and vice versa. If the ailment is not well articulated, 

then the diagnosis will be wrong thereby worsening the situation. 

Very soon, health communication as a subject was introduced in schools and universities. This 

strengthened the base for research studies to be carried out in the said field. Most of the 

renowned organisations like United Nations, World Health Organisation or for that matter Centre 

for Disease Control and Prevention have time and again emphasised on the importance of health 

communication in mitigating health risks and in improving the health of an individual.  Health 

communication messages must be tailored to the needs of the people.  

Thus, organisations and other government bodies must concentrate on refining communication 

strategies to inform people about ways to enhance health or to avoid specific health risks. Such 

messages help people to engage in dialogue about leading a healthy lifestyle, about 

communicable diseases influencing the policy makers to make decisions on critical health issues. 

Some times during a crisis situation (like in the case of covid-19 pandemic) it becomes difficult 
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to engage in conversation in face to face mode. In such a case, ICT based health care system 

becomes very necessary in order to minimise the risks associated with any infectious diseases.  

Media’s role in building a robust healthcare infrastructure amidst the pandemic situation 

Media is often said to be the fourth pillar of democracy. As such, it has an enormous role to play 

as far as mirroring the society’s developmental issues are concerned.  Different forms of media 

like print, electronic and new media (digital media) have their own agenda for popularising 

certain issues among the masses.  

This very fact is well described in the Agenda Setting Theory of media wherein media are said to 

give priority or importance as decided by the media house rather than being influenced by some 

outside stakeholders. Then, when it comes to the question of influencing the public about the 

different issues, it plays the role of a bullet as has been very well explained in the magic bullet 

theory. Now, while discussing about the fact that media has the ability to shoot a message at a 

particular group of people; there is also another noteworthy point to mention here. Not all people 

are eager to take in the messages that are thrown at them.  

They tend to analyse the pros and cons of the matter and then accordingly either use them or 

discard them for good. On the other hand, there is also another group of people who are passive 

respondents, i.e., they are ignorant of the messages that are provided to them and accept 

whatever is thrown at them without batting an eyelid. Leaving aside all of the propaganda, media 

houses have a responsibility to the society and these responsibilities redoubles when it comes to 

the question of healthcare. As such, the need of the hour is developing a proper medium of 

communication for the targeted audience so that it can serve as a vehicle for dissemination of 

developmental messages as well as a catalyst for social change and development.  

We can cite four roles of media for health intervention (i)media as educator, (ii) media as 

supporter, (iii) media as program promoter, and (iv) media as supplement. Media educates the 

people on various issues – from hygiene to holistic development. Media also can reinforce old 

messages; provide support to health campaigns etc. As a program promoter media is expected to 

give the necessary support to different health based programmes of the government and other 

recognised bodies in order to generate popularity among the masses. Lastly, media is said to play 
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a supplementary role in that it can be integrated into any programme that includes face-to-face or 

other forms of intervention. 

One important fact that must be kept in mind is that no matter how sophisticated the technology 

that are being used or the medium of instruction employed, trust and authenticity are must if the 

people are expected to follow the health related messages. The entire exercise is based on truth 

and on maintaining transparency. If that is not maintained, the very basis of democracy will 

crumble and it will be difficult to make the people believe in such facts once again. With each 

passing day, different media channels have come up leading to a bombardment of news and 

information on various issues.  

This ultimately leads to the problem of ‘infodemics’ whereby a person is overwhelmed when 

faced with a large amount of information leading to confusion in the mind. In such a situation, 

the concerned person is unable to distinguish between the fact and fiction and that makes him/her 

gullible. Thereby, media literacy is utmost important in this context. Being a media literate does 

not mean that the person needs to have the highest qualification in academics, but rather be 

conscious and wise to distinguish between right and wrong.  

Initially the communication processes that were used in traditional media were more inclined 

towards creating awareness, implementation of any programmes or policies. By and large, it was 

addressed just towards delivering the programmes planned by the state machinery or resolve the 

issue that might have cropped up at that moment. But, the communication strategies in the 

present day context are more oriented towards preventive care, verification of services, products, 

etc., which can be seen as more preventive in nature. The growing incidence of fake news is also 

a worrying trend. Videos showing fallacious statements and visuals are malicious in nature as it 

can further give birth to anti-social elements in the society.  

Misinformation around COVID-19 will add fuel to the fire as people are already struggling to 

make life easier. So, one must be careful enough to spot the fake news from the real news stories. 

However, it is easier said than done because it is extremely difficult to distinguish between the 

two. The most common way to identify it is by verifying the sources and also seeking expert 

opinion. There are a few software or applications in place in order to not blindly follow whatever 

is published or broadcast through different platforms.  
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For instance, the InVID Verification Application is a web-based integrated toolset for the 

verification of newsworthy user-generated videos and their context. Fake images can also be 

verified using Google Reverse Image Search.  

The way forward  

The road towards achieving a full proof technology enabled media for dissemination of health 

related messages is not an easy one. A lot depends on whether a particular form of ICT enabled 

media is accessible to the common masses or not. This is because almost 70 % of the people 

reside in far flung areas that are devoid of the basic amenities and other forms of mass media 

channels.  

Market is flooded with a number of new technologies to aid the government in mitigating the 

damages caused by the dangerous covid-19 virus. Various technological tools have been pressed 

into service in order to monitor the population, the traffic and also provide the people a platform 

to check their vital health parameters. 

In India, L&T Smart World and Communication has partnered with municipal and police 

agencies to set up technology and manage command and control centers or city operations 

centers in places like Mumbai, Pune, Nagpur, Prayagraj, Ahmedabad, Visakhapatnam, and 

Hyderabad. Artificial intelligence and crowd formation analytics are also used in order to help 

the police disperse the crowd through field officers.  

A number of apps which can be said to be a form of digital media have also been developed so as 

to enable the people to evaluate their health parameters while sitting at home. Apps powered by 

artificial intelligence are helping people screen themselves for the novel coronavirus, reducing 

the pressure on healthcare institutions and warning those at high risk of developing the infection 

across the world and also in India. 

Two Indian-origin researchers, one in Australia and the other in the US, have led their teams to 

develop Covid-19 specific risk checker apps to counter the fear and confusion surrounding the 

infection. Abhi Bhatia, co-founder of Medius Health, an Artificial Intelligence (AI) digital health 
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company in Australia, launched his platform known as Quro on March 4, 2020. 

Different media channels have also been used to carry the health messages to the common 

public. Hindustan Unilever Limited (HUL) recently announced collaboration with UNICEF 

India to undertake a mass communication campaign to inform and empower the general public 

about the COVID-19 pandemic. The mass media campaign titled '#BreakTheChain 

#VirusKiKadiTodo' will have simple yet powerful 5 and 15 second informative audio-visual 

clips to empower the general public with prevention strategies to protect themselves against 

COVID-19. Based on three key themes - social distancing, handwashing and generosity, the 

campaign is expected to generate these short informative assets across India through television, 

news portals and prominent social media channels. 

The Government of India also launched a mobile app by the name of ‘AarogyaSetu’ that is aimed 

at curbing the spread of the virus by effective tracking and monitoring of COVID-19 infected 

patients, regular updates, notifications and alerts from ‘Mygov.in’.  

Health messages can be best communicated if they are accompanied with distribution of basic 

resources. For instance whenever malaria eradication campaigns are carried out specially in 

tribal and rural areas, efforts must be made to also distribute free mosquito nets, spraying 

insecticides in the affected areas, provision of effective drugs etc. This automatically increases a 

feeling of bonhomie or trust with the government. In fact, it increases a sense of belongingness. 

It is not only that health communication is used to communicate health based messages but is 

also used promote a particular product or increase the demand for that product.  

We can cite here the example of Accu-Chek which is a self-monitoring blood glucose checking 

device. Roche Diabetes Care India Pvt. Ltd. went on a publicity drive when the device was 

launched in the market to popularise it and also to generate awareness about the growing 

incidence of diabetes specially among the youth. 

 

In India,   Apollo groups has been working relentlessly to highlight some of their services as well 

create awareness about various diseases. They have made use of interactive web-based seminars 

, conferences  , hoardings, display boards to popularise the services offered by them. They even 
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conduct events designed as Health Days, medical tourism packages to overseas patients, 

corporate stress management services etc. So, it can be seen that one must not only send 

messages just for the sake of informing the people.3 Efforts must be made to come up with 

innovative ideas and strategies so as to arrest the attention of the public. Word of mouth publicity 

creates a ripple effect which circulates among the three key players within the domain of the 

healthcare system – patients, doctors and stakeholders.  

Most of the big healthcare groups must work towards building a patient centric approach in 

contemporary health communication systems. Feedback generating mechanism must be adopted 

so that timely intervention can be done and patient friendly services can be implemented at the 

earliest. A number of Apps like Practo, Ziffi, Lybrat, Continuous care Health App and Diabeto 

can easily be downloaded in any Smartphone for the benefit of the people.  

Thus, one can’t deny the fact that the growth and development of ICT based services has come 

as a boon for the common masses.  It has opened up new vistas of knowledge and 

communication. Media convergence has brought the people closer together and has shortened the 

time taken to communicate or reach out to another person. This interconnection of information 

and communication technologies, computer network and media content help in bridging digital 

divide. Digital convergence has ensured that the same multimedia content can be viewed through 

different devices.  

After messages have been propagated, what needs to be studied is whether those messages have 

reached the target audience or whether the people have used the knowledge gained for their own 

good. Community based surveillance is an important way through which the answers can be 

unlocked. This might seem like a huge exercise to undertake but if it is carried out in a planned 

and phased manner then the outcome will be of use for the policy makers, administrators, 

government officials, academicians and healthcare professionals to make informed decisions in 

the near future.  

 

                                                 
3 Freimuth, V.S , Quinn, S.C. (2004) The contributions of health communication to eliminating health disparities. 

American Journal of Public Health , Vol 94, No. 12  
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CONCLUSION 

Thus, we can say that media has indeed opened up the doors for health based messages to be 

disseminated to a larger audience specially in the post covid phase. However, one of the pitfalls 

of such form of information is the inability to distinguish between what is right and wrong. So, 

one must be careful and conscious enough to spot the fake news and think twice before passing 

on false information through various social media platforms. Recovering from the post covid 

phase will definitely be a herculean task to accomplish. But, if one wants to see that the recovery 

phase is a smooth one, one need to design effective interventions and understand the complexity 

of culture and integrate cultural factors into our health communication efforts (Freimuth and 

Quinn, 2004). 


